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Add Links in Your YouTube Videos



Use Brand Colors



Add a Featured Video 

Social Media Examiner

www.youtube.com/watch? 
v=AyXGZjORdX4

https://www.youtube.com/watch?v=AyXGZjORdX4


Colors match brand, images are beautiful

Use your highlights to creatively tell your story and showcase products or services



Add a video to your cover photo



Content Ideas
 



Focus on 
Visual Storytelling



Educate

Entertain

Inspire



Educate

Entertain

Inspire

(Video demos, blog posts, how to's, FAQ's)

(Reels, TikToks, "edutainment')  

(Statistics, stories, motivational quotes)



What is the 80/20 rule?
 

 The 80/20 rule indicates that 80% of social media posts 
should be useful to your audience — meaning, it educates, 
entertains, or offers a solution to their problems — and only 

20% should explicitly promote your business.
 

(1 out of every 5 posts should be include a strong CTA)



30 Ways to Build the "Know, Like, and Trust" Factor:

https://www.copyblogger.com/30-know-like-trust-actions

https://www.copyblogger.com/30-know-like-trust-actions/


FAQ Fridays



Humor



Use Humor



How do you Boost Your Following?

1) Like/Comment on other pages posts  

2) Follow influencers in your niche and share their content

3) Respond to your followers

4)  Post your social media in your print advertising

5) Add social media to your email signatures/business cards

6) Add a sign in your storefront with your social media

icons/ content

7) Run a contest

8)  Share valuable content that benefits others

9)  Comment in relative Facebook groups

10)  Comment in relative LinkedIn Groups with a link to

valuable information

11) Advertise 

12) Give away something for FREE! 



STOP SELLING
 START HELPING

•How can you help your target audience?

• What is your audience searching in Google that you already know the answer to?

•What FAQ’s do you receive?



Share a Lead Magnet



Lead Magnets
-Whitepapers
-Checklists
-Webinars
-PowerPoints
-Videos
-Tutorials
-Demos 
-Coupons 
-Toolkits
-Ebooks
-Free Consultation
-Free trials

www.center4c.com 





MIND MAP



FAQ'S

How long 
have you 

been a DJ?

Do you take 
requests from 

guests? Can you help 
me choose 
my music?

Is my 
wedding date 

available?

What sets you 
apart from the 
competition?





What are your customers struggles/concerns/desires?



FREQUENCY (PER WEEK)

5

Stories 5

Posts

5



Inspirational



Highlight Your Results



WHAT IS YOU UNIQUE 
SELLING POINT? 

WHAT SETS YOU APART?



Unique Selling Point



50%
D I S C O U N T

Present this gift voucher at any of
our branches to receive discounted

photography lessons

WWW.SHUTTERGRIDSTUDIOS.COM

Share offers



Collaborate with Local Partners



Awards



Fan Photos

www.center4c.com 



Featured Fan of the Month



Share Your Why

Every business has a story. What's yours?







1-Week REEL challenge!
    Introduce Yourself 1.

2.   Share 4 Tips 

3.   Share a struggle that your customer may have & 
       how you can help them

4. Share a tour or pictures of your office / teammates

5.  Share a short clips of your day - A Day in the Life

6.  Share something you wish more people understood

7.  Share a past successful post as a video



Process for Making Reels

Go through the reels tab on Instagram and find reels to recreate for your your niche
Save all the audios that you want to recreate.
Make a content plan for what each reel will be about: topic, words to type on the
screen, audio to use etc.
Prepare 2-3 outfits depending on how many reels I want to create in one go.
Film 5-10 reels in one sitting. It may seem like a lot, but with practice you will be able to
batch film tons of reels in a couple of hours.
Put them in a saved folder in your phone
Edit and share!

 





Let go of your fears!

Remember there is no right way to create a reel. Instagram users agree 
it’s important for brands to post real/raw/unpolished content.*



Share Lead Magnets



Provoke an Emotion

“Products are 25% of what you sell. The rest is an intangible feeling.” – @LarockFraser



Sell the Experience



Behind the Scenes 
 



Capture Moments. 
Share real stories from your customers.



Image Testimonials



Testimonials

Susan Blackburn Photography



Highlight Employees



www.marieforleo.com

Share Tips









Creative Market





 

AnswerthePublic.com

-Facials for men
-Facials for hyperpigmentation
-Facials for rosacea
-Facials for acne scars
-How to prep for a facial
-Facial for dry skin
-Do facials actually work



Customer Video Testimonial



Share Video Testimonials



Schedule a Video Shoot!



Video Tools 

-InShot
-iMovie
-Fiverr
-Canva
-TikTok
-Reels



(SweeterSocial)(



Boost Engagement & 
Growth



BE 
SOCIAL!



How do you Boost Your Following?

1) Like/Comment on other pages posts  

2) Follow influencers in your niche and share their content

3) Respond to your followers

4)  Post your social media in your print advertising

5) Add social media to your email signatures/business cards

6) Add a sign in your storefront with your social media icons/ content

7) Run a contest

8)  Share valuable content that benefits others

9)  Comment in relative Facebook groups

10)  Comment in relative LinkedIn Groups with a link to valuable information

11) Advertise 

12) Give away something for FREE! 



Like, Follow and Engage with Others 

Business Partners

Chamber of Commerce

Related Facebook/LinkedIn Groups

Customers

Influencers

Follow Hashtags

Reviews

Tag other businesses in your
posts (@business)





 LEVERAGE 
OTHER 
AUDIENCES



Influencer Marketing



Facebook Live - Case Study 

27,820 Reached
4,226 Clicks 



Daily Engagement 
Checklist

Follow 5 new 
pages that 
are relevant 
to your 
industry

01

Like posts 
from new 
accounts 
from hashtag 
research

03

Write 5-10 
thoughtful 
comments 
in posts

04

Like at least 
10 posts 
from 
accounts 
you follow

02



Ask Questions

"You can make more friends in two months by becoming interested in other people then you 

can in two years by tring to get other people interested in you."

 

-Dale Carnegie



Run Contests

www.wishpond.com



TARGETED 
ADS



Boost Posts - Case Study 

This client had very little engagement on their Facebook page.
Once we started to boost posts, fans, engagement and sales 
increased dramatically.



Targeted Advertising
-Age 
-Gender
-Location
-Website Visitors
-Email List Subscribers
-Fans
-Friends of Fans
-Interests
-Competitors
-Birthdays
-Engaged fans



Facebook Ad Results



FACEBOOK ADS

More Reach -> Exposure -> Website Traffic

= 

MORE SALES



Retarget Website Visitors w/ Ads



Target Friends of Fans



Facebook Ad Results



Facebook Ad Results



Laser Target Your Ideal Customer



Target People in a Local Area



Facebook/Instagram Ad Results



Facebook Ad Case Study 



Elements of High Converting 
Facebook Ads

Call-to-Action
Urgency
Eye Catching Photo
Targeted Ad
Offer



 Lookalike Audiences – Audiences with similar demographics of your current customers. (Upload up a 

list of current customers.)

 Email List Targeting – Retarget your subscriber list. Retarget past customers who have bought 

specific products. Retarget your "biggest purchaser”

 Website Retargeting – Target warm leads. Retarget people who have previously landed your site

 Specific page - Target people who have visited the specific product page but didn’t purchase.     

 Interest Targeting – Target people based on their interests.(Ex: gluten free products, gluten free 

gifts, yoga, sustainable living, etc.)

 Location Targeting – Target people based on their locations.

 Engaged Users – Anyone who has ever liked, commented, or shared any of your posts on Facebook or 

Instagram.

 Friends of fans - A person is most likely to engage with your ad or page if their friends have. 

 Facebook Connections Targeting - Target people that are friends of people that like your page. When 

the ad shows up, it will show that their friend has liked like your page, adding social proof

Facebook Custom Audiences (Facebook Pixel Needed)

1.

2.

3.

4.

5.

6.

7.

8.

9.

 









BEST PRACTICES INCLUDE:
 

Get visual: Develop social graphics that provide basic information in a creative way. This will grab 
attention in a way plain text can’t.

 
Engage: Use event-specific and topical hashtags, and mention the event host or fellow speakers to 

create engagement around your content.
 

Drive Participation: Where can your audience sign up or learn more? Provide a link as a call-to- 
action.

 
Deliver Valuable Insights: 

 
Use Hashtags: Always use relevant event hashtags to drive traffic to your posts.



Analyze Your Results



Facebook Analytics

www.facebook.com/analytics









 



SOCIAL MEDIA 
PROPOSED TIMELINE FOR
2022

SEPTEMBER

Review notes
Create a Social Media Strategy 
Create a Media Library

OCTOBER

Create a content calendar 
Stick to a consistent posting schedule

NOVEMBER

Test targeted ads

DECEMBER

One video shoot
One photo shoot



Develop a plan! (Social Media Strategy) 
Create a content calendar
Schedule posts ahead of time
Be Social! Engage with your followers
Educate, Entertain, Inspire
Target ads to your ideal audience
Test, test, test!
Measure results, optimize, & repeat

 

Social Media Tips 

Plan Implement Measure



Social Media Audit 



Let's Connect!
www.amberlybucci.com 
AmberlyBucci@gmail.com
(518) 307-8106

 
www.facebook.com/amberlybuccidigital marketing

@amberlybucci

@amberlybucci

https://www.linkedin.com/in/amberly-bucci-77504412/

https://www.linkedin.com/in/amberly-bucci-77504412/

