
G E T  I N S P I R E D  W I T H  T I P S  &  I D E A S  T O  
G R O W  Y O U R  B U S I N E S S  O N L I N E !



Amberly Bucci
-Digital Marketing Strategist, Speaker, & Small Business Owner

-Marketing Instructor at SCF - Manatee/Sarasota 

-14 Years Experience in Digital Marketing

-SEO, Social Media, Training, Digital Marketing Plans



A Few Brands I've WOrked with





SEO
Social Media 
Marketing Plans
Workshops



CONTEST
WIN a 1 hour 1:1 Social Media Strategy Session with me!

Content ideas
Audit 
Strategy & Engagement tips
1:1 Training
Review any questions you may have



DiscussionDiscussion
PointsPoints



The Power of Social Media 

Top 6 Social Media Platforms for Businesses 

How to Create a Social Media Strategy 

Content Inspiration

Growth & Engagement Tips 

Case studies. Favorite tools, and Tools






Social Media is a Powerful Tool to Grow

Your Business





www.facebook.com/business/success

http://www.facebook.com/business/success






Measure Results





4

Does Not
 work

Winging it. No Plan.

Not Consistent.

Not experimenting 
(w/ ads, videos, etc.)

1

2

3

Does Work!

Have a plan!

Consistent.

Experimenting &

measuring results

1

2

3

Posting, but not engaging 4 Listening & engaging



Conversion

Website / Google Reviews / Email / Videos





Website / Discovery call / Meeting  






Marketing Funnel 

Awareness

Engagement

Consideration

Loyalty

(Social Media, Blogs, Search Engines,

Word of Mouth)



Digital

Marketing 

Strategy

Video

Influencer 
Marketing

Social
Media

Website Content

Ads

SEO

Email

PPC / Social







8 Steps to Create a

Social 

Media Plan








Choose 
Platforms

Create 
Content

Measure 
Results

Get Clear on 
Your Offer

Set Goals
Determine 

Audience

Publish

Adjust

SOCIAL MEDIA
 STRATEGY






SET UP YOUR FOUNDATION



Build email newsletter list
Increase website traffic
Books calls
Showcase your expertise
Increase online sales
Increase foot traffic
Customer service
Build relationships
Stay top of mind

Define Your Goals



Have a Clear Message

Keep it simple and short. 



What do you offer?
Where are you promoting it?
Why should someone buy from you?
How can they work with you?



-I help (desired customers) (solution to their problem).  

-We provide (desired customers) magical experiences by (x).

What's your 10-second elevator pitch?



Hi, I'm Sarah. I am a mortgage broker in Sarasota, FL. 

Many people are overwhelmed when it comes to
buying  home.

Our company offers a fast, easy, streamlined
process to make it simple for you. With 10+ years in
the industry, we have the expertise to guide you and
get it done fast. 

We're also the only local company that offers X.

To learn more, set up a free discovery call!

Intro

Call-to-action

Solution

Problem

Unique Selling

Point

Problem / Solution  



Target Audience
Age

Gender

Location

Interests

Brands they follow

20-65

Beauty / Fashion

Female 

Venice, Lakewood Ranch, 
Sarasota, Brandeton

Sephora, Ulta

Social Media
Facebook
Instagram
TikTok



Create Your Buyer Persona

www.hubspot.com/make-my-persona



Top Social Media

Platforms



Retargeting Ads
Reels / Stories

Facebook

Facebook Groups
Private messaging
Automated chats









2nd largest search engine
Reach people who are searching

for what you offer
Targeted Ads

YouTube
(2nd largest search engine)!






SHORT FORM VIDEO! 





15 second - 10 minutes!
Entertaining + educational
TikTok is exploding right now!

TikTok



Reels (short videos)
Stories
Lives




Instagram



Conversation marketing  - Ask

open-ended questions  / polls

Show expertise in groups

B2B

LinkedIn



LinkedIn live, polls, and stories



Blog Posts
Visually appealing graphics
Competitors research
Inspiration for content
Promoted pins

Pinterest 






*PICK A TIME TO FOCUS ON SOCIAL MEDIA 



Make a commitment, put it on your calendar!

6 hrs a weekHow much time can 
you dedicate per week?

When can you work 
on social media? M, W, F @ 10am



FREQUENCY (PER WEEK)

5

Reels

Stories 5

Posts

5

Aim for quality over quantity! 2-7 posts, stories, and reels per week is fine



POST FREQUENCY (per week)

Facebook: 3 posts/3 stories / 3 reels
Instagram: 3 posts /3 stories / 3 reels
TikTok: 5 videos
LinkedIn: 3 posts 
YouTube: 1 video



Build Your Asset Library
(Store your photos and videos in one place)



Content Creation Workflow

Ideas
Create

Calendar
Media 

(Photos, graphics/
videos)

Post /
Schedule

Write
Captions

Measure
Results



 Content 






A MINDFUL REFLECTION
Rose = A highlight, success, small win, or something positive that happened.
Thorn = A challenge you experienced or something you can use more support with.
Bud = New ideas that have blossomed or something you are looking forward to knowing more

about or experiencing.

What didn't 
work?

Where can I
 improve?

What worked?

ROSE THORN BUD






WEEKLY REFLECTION

What went well?

What did not go so well?

What would you like to improve on?





Audit

How do I find Facebook Insights? On a desktop, go to your Facebook Page. Tap More at

the top of your Page, then tap Insights. 



How to Plan Your

Social Media Calendar









BENEFITS OF HAVING A 
CONTENT CALENDAR

Centralize content planning  
Helps you maintain a consistent posting schedule
Visualize the entire month
Remember important dates
Collaborate with your team






PLAN YOUR CONTENT



List out your ideas



Fan Friday
 (customer photo

/story)

Employee 
Spotlight

Ask a 
Question Contest

TIP Testimonial Behind the Scenes 

LIVEEntertain





https://asana.com/templates/for/marketing/social-media-calendar

https://asana.com/templates/for/marketing/social-media-calendar


FAQ Behind 
the Scenes Review Story Tip

"Are you a 
pet friendly 

hotel?"

Sunset photo 
from rooftop

"This is the best 
downtown hotel in 
Sarasota, FL!" 

-Andrew L.

Story of the 
 Top Chef 's

 career , awards, 
+ specialities

Share a list 
of 5 

restaurants
 near the hotel





How to Find 
Content Ideas








Competitor Research 









wedding dj





Google My Business Page 
(Local Businesses)



Browse Forums for Questions that Are Being Asked























CONTENT TOOLS



Canva

Design Anything in Minutes!





Create a Mood Board





Creative Market



Spy On Your Competitors' Ads

Facebook’s Ad Library is an ad tool that allows you to view all the ads that are

currently active for any Facebook page. That means you can see all the ads your

competitor is running. Or you can get ad inspiration from any other business. 

www.facebook.com/ads/library

https://www.facebook.com/ads/library/
http://www.facebook.com/ads/library


https://business.facebook.com/creatorstudio



Creative Market



BuzzSumo



Trending TikTok Songs




